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Since 2002 Pakistan’s media landscape has witnessed
fransformational change, with more than 90 private and
liberalized satellite television channels growing from just three
state-run  channels. These thriving fransnational  felevision
channels broadcasting news, views, sports, religious, glamorous
and entertainment programs in Urdu language, not only for the
local audlience but also caters the Pakistani Diaspora around the
globe. Based on the notion that transnational media has the
capacity fo link diasporas to their homeland can have significant
implications on immigrants; the present study looks at the
experiences of Pakistani diaspora in Canada, with key
investigation including involvement and importance of these
channels in their lives. This qualitative research used focus group
methodology to study the phenomenon. Findings show that
Pakistani diaspora welcomed these channels as they keep them
posted about the recent developments and events in homeland
along with the new trendss in fashion which remains a fopic of
dliscussion in their social gatherings. Although broadcast in Urdu
language afttracted them but respondents showed serious
concerns about the quality of language, presentation of news
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and programs of these channels. The viewing patterns and

experiences with these channels also vary with the gender and
generational difference.
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